Instagram Social Report

02 Sep 2025 - 01 Oct 2025




Content Summary

Key metrics for the selected period

5

@ Total Organic Posts
150% higher

358

Estimated Impressions
24.79% lower

These metrics are compared to the previous period of 02 Aug 2025 - 01 Sep 2025

() 02 Sep 2025

27

Total Organic
Engagement
237.50% higher

202

Estimated Reach
24.91% lower

- 01 Oct 2025
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Top 3 Posts

See the top 3 posts published by this Instagram Profile
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Likes Comments Likes Comments Likes Comments
11 10 3 0 2 0
167 reach 23 reach 23 reach

21 engagement 3 engagement 2 engagement

184 impressions 25 impressions 25 impressions

2.403% eng. rate by followers 0.343% eng. rate by followers 0.229% eng. rate by followers

11.413% eng. rate by impressions 12.000% eng. rate by impressions 8.000% eng. rate by impressions



1.25

0.75

0.5

0.25

Organic Posts Distribution

See the posting patterns of this Instagram profile
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(@) 02 Sep 2025 - 01 Oct 2025

Sep 19 Sep 21 Sep 23 Sep 25 Sep 27

a2

The total number of posts is

5

which is 150% higher than the previous period

Sep 29

gectl

Posts



Reel

Image

Post Types

See the publishing behaviour of this Instagram profile
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02 Sep 2025 - 01 Oct 2025

Reel
Image

A

Posts @

For better results, try and post more Reels
since that's the type of content that brings
the highest engagement

RN
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Organic Posts Reach Distribution

Unique people who have seen any post from this Instagram Profile
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(@) 02 Sep 2025 - 01 Oct 2025

Sep 19 Sep 21 Sep 23 Sep 25 Sep 27

@

The estimated page reach is

202

which is 24.91% lower than the previous period

Sep 29

Oct 1

Reach
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(@) 02 Sep 2025 - 01 Oct 2025

Organic Posts Impressions Distribution

The number of times the content has been seen
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Impressions

The estimated number of impressions is

358

which is 24.79% lower than the previous period



[G) 02 Sep 2025 - 01 Oct 2025

When to post?

Based on data, this is the best time to post on Instagram to get a higher engagement

16 16

Day with the highest Hour with the highest
engagement engagement
Fri 2 PM

¥

To get more engagement, you should post on
undefined, at 2 PM. This way, you’ll reach your

goals faster, and your fans will be truly
@ & impressed.

Day with most posts Hour with most posts

Tue 12 PM
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Organic Comments Distribution

Take a look at the variation of comments received

Sep 17

(@) 02 Sep 2025 - 01 Oct 2025
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The total number of comments is

10
which is 400% higher than the previous period

Sep 29 Oct 1

Comments
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Followers Growth

Key metrics for the selected time period
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Sep 4 Sep 6 Sep 8 Sep 10 Sep 12 Sep 14 Sep 16 Sep 18 Sep 20 Sep 22 Sep 24 Sep 26 Sep 28 Sep 30

Net growth of followers

SN SN
The total number of followers is The followers growth percent is
874 19

which is 2.58% higher than the previous period which is 40.63% lower than the previous period
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