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very good Arabic,French,english langages
and knowledge italien
Microsoft computer skills:word-excell
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marketing

-literature bachelor degree --Computer
certification (Microsoft office

word/excel) -Esthetician diploma 2 years
-Hairdressing diploma 2 years Tunisia -
-beauty certificate skin care-haircare-
styling 1 year

Pedagogy training diploma 1 year -
Rehabilitation professional courses: -PMP
Saudi Arabia -Marketing and sales

-1s0 9001/2008fondation &internal auditor
training certification Saudi Arabia -
Customer services ability Saudi Arabia
certificate -International certificate trainer
diploma by oxford college

-International certificate trainer by
Harvard

Certificate by Dermalogica

-accreditation from the General
Organization for Vocational Training in
Saudi Arabia supervisor
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2014 - Business Relations Officer at the SFDA
Forum & Exhibition (Saudi Food and Drug
Authority).

2013-2008

Marketing in woman institute vocation diploma
and courses

2016 - Business Relations Officer at the Arab
Development Forum, Riyadh.

2014-2020 - Marketing Specialist for multiple
healthcare and commercial entities:
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Marketing for Dr. Sulaiman Al-Habib Hospital
Marketing for Dent Care Clinics

Marketing for Al Basma Clinics

Marketing for Al Lu’lu’a Medical Clinics

Marketing for Jamalk Exhibition (4 editions in
Riyadh)

Marketing for the Saudi Fashion & Beauty Exhibition
(2 editions in Riyadh)

Marketing for Shehana Festival, Riyadh

Marketing diploma and courses for many training
compagny

Marketing services for various commercial and
contracting companies

2023-2024 - Business Relations Manager and VIP
Relations Coordinator at the International
Aquaculture Exhibition, in collaboration with City
Event Simec

2024-2025 - Director of the Saudi-Indian Forum
and Exhibition, with Batter Events Group
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Employers and Positions

1999 - Tourism Contracting Officer at Tourival
Travel & Tourism Company, Tunisia

2000-2003 - Marketing and Sales Director at
ZMCO, Tunisia

2000-2007 — Commercial Relations and
International Marketing Director at Fleur de Lys
Marketing Services, Tunisia

2005-2007 - Reservations and Contracting Officer
at Hotel Riviera (5-star) and Hotel Abou Sofiane (4-
star), Tunisia

2013-2020 - Marketing Director at Integrated Care
Company, Riyadh

2021-2023 — Marketing and Business Development
Director at Al-Rawabi Group, Riyadh

2024-2025 - Business Development, Marketing,
and Commercial Relations Director at Turquoise,
Khamis Mushait and Riyadh
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Training &coaching experience

Trained marketing, customer service, and front
desk teams on their core responsibilities and daily
tasks.

Conducted sales-oriented marketing training for
field representatives, including in-depth product,
device, and service knowledge.

Provided training on marketing etiquette and
commercial awareness, focusing on professional
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behavior, presentation skills, and client
engagement strategies.

(B g B paas

Jaall Jaa 503

Experience field working marketing manager

marketing Strategy Development

Strategic Planning: Designed and implemented
comprehensive marketing strategies aligned with
organizational goals.

Market Analysis: Conducted in-depth market
research, customer behavior analysis, and
competitor benchmarking.

Target Audience Identification: Defined target
segments based on data-driven insights and
market trends.

Multi-Channel Strategy: Developed integrated
marketing plans across digital marketing,
traditional advertising, influencer marketing, and
seasonal campaigns.

Marketing Campaigh Management

Campaign Development: Collaborated with sales
and design teams to plan and execute advertising
campaigns, including core messaging and media
selection.

Performance Analysis: Tracked and evaluated
campaign results using key performance indicators
(KPIs) such as Return on Investment (ROI), sales
team performance, and service/product
engagement.

Public Relations Management

Relationship Building: Maintained strong
connections with media outlets, influencers, and
partners to enhance brand visibility and support
sales activities.

Event Planning: Managed the annual events
calendar and organized press conferences and
promotional events to boost media presence.
Brand Management

Brand Consistency: Ensured all marketing activities
aligned with the brand’s identity, values, and
guidelines.

Reputation Management: Monitored and improved
brand perception across target markets.

Brand Identity Alignment: Maintained visual and
messaging consistency across digital and offline
platforms, tailored to customer segments.

Digital Marketing

Content Oversight: Supervised the creation of high-
quality digital content (articles, videos, social
media ads).
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Search Engine Optimization (SEO): Enhanced
website visibility and ranking through optimized
content and metadata.

Pay-Per-Click (PPC): Managed paid advertising
campaigns on platforms such as Google Ads and
Facebook Ads.

Marketing Team Leadership

Team Management: Led and coordinated the
marketing team to ensure alignment and efficiency
in achieving marketing and sales targets.

Training & Development: Delivered continuous
training and development to enhance the team’s
skills, especially in sales-driven marketing
strategies.

Cross-Department Collaboration

Sales Collaboration: Worked closely with the sales
department to aligh marketing strategies, share
customer data, and boost conversion rates.
Product/Service Coordination: Ensured marketing
initiatives supported product launches and service
offerings effectively.

Performance Monitoring: Tracked execution of
action plans, sales progress, and market response
to campaigns.
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Marketing and Business Development
Director

Strategic  Marketing
Relations Manager
Head of Marketing and Corporate Affairs
Business Growth & Marketing Consultant
Senior Marketing & Events Director

& Commercial
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Commercial &  Strategic  Relations
Specialist
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